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WORLDWIDE, APPROXIMATELY 300,000
CUPS OF COFFEE PER MINUTE ARE m
BREWED USING MELITTA PRODUCTS. ' '
That's 5,000 cups of coffee per second worldwide. | ¢y g MELITTA
In Bremen, approx. 1.5 million bags of coffee per year and over go different G R O U P
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IN 2017,
T H E M E- of Germans know the Melitta®

brand. AV »

DO, e I
LIT TA%I\/IELITTA HAS 1008 //ESL
GROUP . o8 o Pty

i are 7 utility models. That is a total of 39 inventions in the
i pastyear alone.
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TED SGIBS ! IN 60 COUNTRIES

of EUR 1 5 o AND IS THEREFORE
: : 7 wme  CLEARLY FOCUSED
billion. . ON THE INTERNA-

South America and the

Asia-Pacific region. TIONAL MARKET.

REVENUES OF THE DIVISIONS IN 2017:

Melitta Europe — Coffee Division: € 340 million | Melitta Europe — Coffee Preparation Division: € 171 million | Melitta Europe — Sales Europe Division:
€ 11million | Melitta Single Portion: €33 thousand | Melitta South America: €356 million | Melitta North America: € 107 million | Melitta Asia Pacific:
€556thousand| Cofresco: € 250 million | Melitta Professional Coffee Solutions: € 198 million | Wolf PVG: € 56 million | Neu Kaliss / NeukélIn Special
paper: € 44 million | AC\W film: € 7 million | Melitta Business Service Center: 66 thousand € | Other companies and shareholdings: 18 thousand €

; .00, WITH JERO BENTZ, THE
since Melitta‘s FAMILY COMPANY IS NOW

: - sy BEING MANAGED BY THE
international activities began. FOURTH GENERATION.




